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1 Chemical Industry 
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French chemical industry: 6th position 
worldwide in 2014 

Source : CEFIC 

Headcount: 201,500 
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Size of companies in 2014 

3 335 companies : 96% are SMEs 
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2 Social dialogue 
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Agreement in the Chemical Industries  
related to youth 

Conclusion (July 10, 2014) of an agreement on employment and the 
generation contract.  
The agreement includes many provisions designed to encourage the integration 
of youth and employment:  
Objectives :  

o  Reach 12 200 young people from 18 to 26 by 31 December 2017 (when 
they represented 11 100 employees in 2011); 

o  Develop methods for integration, training and support for young people 
within the company; 

o  Develop skills, qualifications and access to training 
o  Develop actions aimed at transferring skills (tutoring) 
o  Develop alternation and promote the integration of young people in 

training contracts: 
§  Commitment to increase the number of young people alternately in 

the chemical industry; goal: 5000 young people per year by 2017 
o  Creating a job board (bourse à l’emploi) :  
Distribution of job offers, study contracts or internships offers 
Future-looking testimonies aim at underpinning the branch’s reputation 
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3 Youth’s actions 
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-    The occupation website (le site des métiers) : 
www.lesmetiersdelachimie.com 

•  Our cornerstone of youth communication: in a concise manner it 
offers information on specific training courses, industry occupations 
and actions with the aim to reach out to our core target group. 

 
 
 
 

Global actions 
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-  The Chemical World Tour 
 
Idea: meet young people and involve them in the promotion of chemistry, 

open dialogue with companies by animating an exchange of a 
chemistry student and a journalism student. This is very popular 
among companies. 

 
-  Olympiads in chemistry (les Olympiades de la chimie) 
 
Actions at the heart of educational institutions, in line with the demand of 

the students. 
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-  Joint activities with the Foundation of the House of Chemistry 
•  The Chemical World Tour  
•  Mediachimie.org 
•  docteur-chimie.org  
•  Chemistry and Junior  

 
-  Strategic presence in social networks: Facebook and Twitter  

•  To improve the quality of listings on google  
•  To target a specific group of people which we would not reach 

through traditional communication channels 

- Chemical industry observatory 
  www.jetravailledanslachimie.fr  
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Local actions 
 

-  Chemistry villages 
 

Students meet at a single event a great variety of chemical industry 
professionals and get to know their local training centers. 

Two forms are offered: 
o  a separate event  
o  an action linked to a local event (regional or local scale business 

forum) 
The 12th edition of the chemistry village in Paris attracted over 300 

chemical professionals (150 industrial and 150 education 
professionals), 30 companies and nearly 5,000 students. The lectures 
are broadcasted live and available online. 

 

-  Chemistry conferences 
Regional action which involves JDRs (“dynamic early retirees”) from 

chemical industry who meet with college or high school students.  
Two forms are offered: 
o  A conference: presentation of courses and trainings for young people 
o  A forum stand: presence at exhibitions allows direct contact of 

company representatives with students and/ or their parents 


